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PROBLEM
In our recent study we found more than
90% of church websites fail to serve the

visitors they work so hard to invite..

SPEED 
Even great websites lose
visitors if they are slow.

DESIGN
Clean modern designs for
easy reading with quality
images.

ANSWERS
Websites must answer visitors
questions.
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The term "visitors" refers to both
website visitors & church campus

visitors. They are the same person..

HOW TO USE THE
AUDIT

Answer each of these questions with a
checkmark for Yes or leave empty for No.



THE SPEED TEST
How quickly your website loads is decides

whether or not a person will stay to use
your website or leave before it loads. Test

your website with Google by going here;
https://developers.google.com/speed/pa

gespeed/insights/.
 

DESKTOP
Does your website
pass (yellow or green
results, red fails)?

MOBILE
Does your website
pass (yellow or green
results, red fails)?

https://developers.google.com/speed/pagespeed/insights/


THE MOBILE TEST
Most website traffic is now coming from

mobile devices. Go to your website on
your smartphone.

LOAD
Does your mobile
website load
properly?

DESIGN
Does design, style
and navigation match
the desktop version?

SERVICE INFO
Do you see service
times/locations
without scrolling?  

* If you have multiple campuses, can your
user get to the service times/locations

with 1 click or little scrolling?



 

VISION
Can you see your
church vision
statement?

SERVICE INFO
Do you see service
times/locations
without scrolling?

VISITOR
Can you see the link
to the “visitor” page
(page that you
describe your church
to the  visitor)?

THE FOUR SECOND
RULE TEST

If you are viewing your website on a
laptop screen (15” or smaller) without

scrolling. Take 4 steps back and look at
the screen for 4 seconds. Now answer the

following;



If your home page is
your “visitor” page you

get a bonus check.
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THE FOUR SECOND
RULE TEST

 



 

VIDEO
Does your visitor
page have a video
from the pastor
welcoming the visitor
to the church?

HERO
Does your visitor
page have a great
quality hero
image/video (nerd
talk for the top
banner)?

VISITOR PAGE
Go to your website's visitor focused page.

It may be your “Welcome”, "Home" or
“I’m New” page.

CHURCH PICS
Does your visitor
page have images of
your church (both
members and the
campus?



 

MAP
Does your visitor
page have a campus
map?

VISITOR
Does your visitor
page have an easy-
to-read list of what to
expect when they
arrive at your
church?

VISITOR PAGE
CONTINUED

 

DRESS CODE
Does your visitor
page have
information about
how to dress?



 
PARKING
Does your visitor
page have info about
parking?

CHILDREN
Does the page have
info about the
children's ministry? 

VISITOR PAGE
CONTINUED

 

 
* Where to sign in, who is watching the

children, security, the location of the
ministry, and how to check-in?

CONTACT
INFO
Does your visitor
page have a contact
form, phone number,
and email address
(only yes if you have
all three)?



 

MODERN
Does the overall
design of your
website reflect clean
design or does it look
like an older website?

BRAND USE
Does your website
branding match your
(signage, business
cards, comm cards,
etc.)?

CONSISTANT
Is the styling of your
website consistant?
Do fonts, colors and
titles all follow the
same style on all the
web pages?

 

BRANDING AND
DESIGN

This section will be asking about your
branding and design.



 

AUDIO/VIDEO
Do you have a
video/audio sermon
archive on the
website?

ORGANIZED
Are your online
archives organized by
the message series,
month, or season (as
opposed to a long
list)?

 

SERMON ARCHIVES
Archives are simply an organized record

of your sermons.

END OF QUESTIONS 



FIND
YOUR

SCORE

Score your w
ebsite here.

ADD UP YOUR
CHECKMARKS
Add up all of your checkmarks and write
the total here.



1 - 10
If your total was in this range

read below. 

POOR FIRST-
TIME VISITOR
EXPERIENCE
It is likely you will miss many
opportunities to invite people
looking for a new church
home in your area. A website
redesign would be your best
solution.



11 - 15
If your total was in this range

read below. 

AVERAGE
FIRST-TIME
VISITOR
EXPERIENCE.
You are not far from
maximizing your first-time
visitor experience. Try to get
all 22 areas to a yes. Once
you have all of these areas to
a yes, then you can begin to
focus on building the
“expectations” of your
visitors.



16 - 20
If your total was in this range

read below. 

GOOD FIRST-
TIME VISITOR
EXPERIENCE.
You have most of the
questions that the typical
first-time visitor would expect
to be answered therefore
greatly enhancing the
likelihood of an in-church
visit. Your next steps would
be to begin building and/or
improving the expectations of
that visitor.



21 - 23
If your total was in this range

read below. 

HIGH FIVE!
 
YOUR SO
GOOD WE
WOULD HIRE
YOU!
 



HAVE
QUESTIONS

THANK YOU

 
I am here to help answer your
questions. Please contact me
to schedule a quick call, ask a
question or provide your
thoughts.

 
To view our church website study
and findings please go to
www.integritywebstudios.com
/church-website-ffectiveness-
study



PRINTABLE
VERSION

GOOGLE DOCS
LINK

 
View a printer friendly version
of the Church Website Audit
by clicking below.

 
https://docs.google.com/docum
ent/d/1nfLTYNXj2hJ5hiQcZQbbK
dUXBZw9qiV14ES6rwRXFfY/edit?
usp=sharing

https://docs.google.com/document/d/1nfLTYNXj2hJ5hiQcZQbbKdUXBZw9qiV14ES6rwRXFfY/edit?usp=sharing
https://docs.google.com/document/d/1nfLTYNXj2hJ5hiQcZQbbKdUXBZw9qiV14ES6rwRXFfY/edit?usp=sharing
https://docs.google.com/document/d/1nfLTYNXj2hJ5hiQcZQbbKdUXBZw9qiV14ES6rwRXFfY/edit?usp=sharing
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504.229.2329

shane@integritywebstudios.com

www.integritywebstudios.com

www.linkedin.com/in/shaneroberson

http://www.integritywebstudios.com/
https://www.linkedin.com/in/shaneroberson/

